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Welcome to the November Issue
Join Us for Electrical Preventive Maintenance Program 201, Nov. 4th

Marina electrical systems are a critical part of your marina facility, providing your customers with the power 
they need to spend quality time on the water. Also, maintaining these systems is key to keeping your custom-
ers and employees safe. But, does your marina regularly, proactively maintain these systems? Do you have a 
plan in place so that regular maintenance is conducted? In this first part of a two-part series, you will learn the 
critical aspects of a maintenance plan and how to set one up at your marina.
 
In EPMP 101, we covered non-intrusive visual and semi-intrusive tactile inspection of the marina electrical sys-
tem and discussed how you, as a marina manager would log your maintenance inspections. In 201, we will go 
more in-depth, and look at level 3 non-intrusive inspection including NETA testing, infrared testing, and Fire 
Department inspections, as well as, level 4 more intrusive testing, including ground resistance testing, ground 
fault monitoring, and testing, and ground integrity and ground polarity testing.

Closing Soon; Your Last Chance to Get a Free Report!

Take the 2019 Marina Rates and Infrastructure Survey!

All participants who complete the survey will receive a free copy of the report when it’s published in January 
2020. The study will take no longer than 10 minutes to complete.

AMI surveys are created by marina managers for marina managers and give you the information you need to be successful.  
The report will give you information on boat storage rates throughout the U.S. and Canada for various options; 
dry stack, and in-water. It will also include information on the age of marina infrastructure at time of investment.

TAKE THE SURVEY HERE

Visit AMI Surveys webpage to learn more about AMI’s surveys!

If you have any questions about AMI surveys please reach out to Eric Kretsch at EKretsch@MarinaAssociation.org.

Industry News

Texas Marina Industry Raises over 
$70,000 for Folds of Honor

Marina Association of Texas hosts 3rd Annual MAT 
Gives Back Fundraiser

The Texas Marina Industry raised $70,198 for Folds of 
Honor through MAT Gives Back, a fundraiser at the 
48th Annual Marina Association of Texas (MAT) Con-

ference in Galveston, 
Texas October 7, 2019.

“We are amazed, but not surprised, by the generos-
ity of our industry towards such an important cause,” 
said Ryan Miller, Cottonwood Creek Marina. 

“This donation shows just how much the marina in-
dustry supports our military and the work of Folds of 
Honor.”

https://www.surveymonkey.com/r/AMIratesinfrastructure2019
https://marinaassociation.org/amisurveys
mailto:EKretsch@MarinaAssociation.org
https://www.linkedin.com/company/25065426/
https://www.facebook.com/pages/Association-of-Marina-Industries/1385586385013432
https://twitter.com/marinaassoc/
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The MAT Gives Back fundraiser was created and add-
ed to the Conference agenda in 2017 in response to 
the destruction of Hurricane Harvey. At the first fun-
draising event, participants selected the charity they 
played for.

In 2018 MAT leadership named Folds of Honor as the 
recipient of MAT Gives Back and $61,000 was raised. 
An additional $70,198 will be donated to Folds of 
Honor in 2019 from the Texas marina industry.

“Several Texas marinas were already supporting Folds 
of Honor,” said Roland Adams, Crosswater Yacht Club 
and 2019 MAT President. “Their mission just makes 
sense to our members and they want to be a part of 
its success.”

Folds of Honor is a charitable organization that pro-
vides scholarships to the spouses and children of ser-
vice members disabled or killed as a result of their 
military service to our great nation. The MAT dona-
tion will enable Folds of Honor to offer 14 scholar-
ships for deserving military dependents.

“It is a privilege and honor to participate in the MAT 
Gives Back fundraiser and help provide scholarships,” 
said John Swick, Safe Harbor Marinas. “Freedom isn’t 
free, and our support is a small token of gratitude for 
the sacrifice made by those who have served, as well 
as their families.”

Support for Folds of Honor is widespread throughout 
the Texas marina industry, as Suntex Marinas’ Johnny 
Powers expressed, “our entire Suntex team is so en-
couraged to support Folds of Honor and to continue 
leading the marina industry to embrace the Folds’ 
mission, which continues to positively impact lives 
and drive generational change.”

In addition to entry fees for the event, monies for 
MATGives Back are raised through member-hosted 
events throughout the year and corporate donations, 
and the fundraising culminates in an event during the 
annual MAT Conference & Trade Show – this year a 
cornhole tournament comprised of 27 teams.

Industry News

Industry News continued on Page 5

Cox Appointed as U.S. Primary 
Representative to PIANC

Source: Marina Dock Age

Internationally recognized coastal engineer, Jack 
Cox, who recently joined consulting firm,  Edgewater 
Resources  as Director of Engineering, has been ap-
pointed by the  Permanent International Association 
of Navigation Congresses  (PIANC) as the U.S. primary 
representative, helping set the global standards for 
building and design of floating breakwaters across 
the world.

Prior to this appointment, Cox was the U.S. represen-
tative to PIANC for 18 years.

Renowned for his credentials in research, engineering 
and project design, Cox is one of only a dozen pro-
fessionals world-wide to have been triple awarded 
board certification in coastal, port and navigational 
engineering by the Academy of Coastal, Ocean, Port 
and Navigation Engineers.

Cox has more   than 45 years of experience in the ma-
rine engineering sector, spanning a full range of proj-
ect types including artic and ice engineering, harbor 
tranquility, breakwaters, fixed and floating marine 
structures, dredge material disposal, shore protec-
tion, port planning, marina design, risk analysis and 
habitat restoration.

In addition to his field work, Cox is an award-winning 
lecturer and author on the topic of coastal engineer-
ing. He has written more than 50 coastal and marina 
related technical publications, serves as an adjunct 
professor at the University of Wisconsin teaching 
coastal and maritime engineering and an invited lec-
turer at Purdue University Lyle School of Civil Engi-
neering.

Cox will be based at Edgewater Resources office in 
Middleton, Wisconsin, where he will lead the firm’s 
national and international coastal engineering proj-
ects.

https://www.marinadockage.com/cox-appointed-as-u-s-primary-representative-to-pianc/
http://www.edgewaterresources.com/
http://www.edgewaterresources.com/
http://www.pianc.org/
http://www.pianc.org/
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The 2019 Professional Marina Resource Guide is now available!
AMI’s Professional Marina Resource Guide serves as an invaluable resource to those 
who desire access to professionals and companies who provide products and services 

for the marina industry.

The Professional Marina Resource Guide is brought to you as a service of the Association of Marina 
Industries (AMI). All companies in the Guide are members of AMI. AMI represents a diverse 
membership of nearly 1,100 marinas, boatyards, yacht clubs, public/private moorage basins, 
and marina suppliers around the world. These companies provide slip space for over 165,000 

recreation watercrafts and employment for over 8000 marine tradesmen and women.

http://flash-pub.com/pub/ebooks/1ae4918059/#/0
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Industry News continued from Page 3

Southern Marinas Acquires Rivers 
Edge Marina

Source: Marina Dock Age

On October 31,  Southern Marinas Holdings,  LLC, a 
partnership between a New York-based private in-
vestment firm and Southern Marinas, announced the 
purchase of  Rivers Edge Marina  in North Charleston, 
South Carolina. Rivers Edge Marina sits on Charleston’s 
Ashley River. It is located near the historic Ashley River 
Plantations and six miles from the Charleston Harbor.

The deep-water, full-service marina encompasses 
460 dry slips in a protected, drystack building and 54 
wet slips. The facility includes a fuel dock, ship’s store, 
captain’s lounge and picnic area.

“We are fortunate to acquire such a wonderful asset 
in a great boating community,” said Andrew Gendron, 
principal and chief investment officer with Southern 
Marinas. “Rivers Edge Marina is the perfect addition 
to our growing portfolio of marinas that will extend 
our footprint into the South Carolina market.

This purchase will mark Southern Marinas fourth ac-
quisition this year.

Construction Begins on New Tampa 
Deepwater Marina

Source: Boating Industry 

South Tampa will soon be home to Tampa’s largest 
new deep-water marina. Real estate development and 
land investment firm BTI Partners has started construc-
tion of the 150-slip  full-service marina able to accom-
modate large vessels. The marina will be part of the 
52-acre Westshore Marina District – a vibrant mixed-
use community - on Westshore and Gandy Boulevard 
on Old Tampa Bay across from St. Petersburg.

The marina is located on the doorstep of Marina 
Pointe, a luxury condominium development currently 
under way in Westshore Marina District. With unre-
stricted access to Tampa Bay, the marina will serve 
vessels from 40 to more than 100 feet in length and 
provide owners with concierge boat services, a full-
time dockmaster and other curated amenities de-
signed to complement a boating lifestyle.

“The marina will be a great asset to Marina Pointe, 
making it Florida’s best new development for boat-
ers,” said Dominic Pickering, BTI Partner’s Director 

Industry News continued on Page 6

City of Belleville
Belleville, Ontario

Loyalist Cove Marina Inc,
Bath, Ontario

Kam Marina Ventures LLC
Detroit, MI

Shasta Marina at Packers Bay Marina
Lakehead, CA

Grosse Pointe Yacht Club
Grosse Pointe Shores, MI

David Marsiciano
St. Petersburg, FL

BoatCloud
Kerrville, TX

Dock Boxes Unlimited, Inc.
Irving, TX

Drive-In Boatwash USA
Fort Myers, FL

SmartMooring by Derektor Marine
Bristol, RI 

Welcome Aboard

https://www.marinadockage.com/southern-marinas-acquires-rivers-edge-marina/
http://southernmarinas.com/
http://www.riversedgemarina.com/
https://boatingindustry.com/news/2019/11/14/construction-begins-on-new-tampa-deepwater-marina/
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Industry News continued from Page 5

of Sales, Central Florida Division. “Our vision was to 
provide condo owners an unmatched opportunity to 
have their boats right on their doorstep and enjoy un-
paralleled access to the largest new deep-water ma-
rina under construction in the region. In addition to 
offering an extraordinary waterfront lifestyle, Marina 
Pointe is within walking distance of boutique shop-
ping, dining and retail services in the ever-growing 
Westshore neighborhood.”

Boaters will also be able to dock at the marina to dine 
and shop at Westshore Marina District, which will be 
home to a boat up waterfront restaurant and special-
ty retailers including Sand Surf Co, Cru Cellars, Crave 
Spa, Salon Color Bar, Duckweed Urban Market, DRNK 
coffee + tea and QWENCH juice bar among others.

Additionally, Galati Yacht Sales brokers will also open 
their new showroom on the ground floor of Marina 
Pointe, showcasing leading brands such as Viking, Prin-
cess and Maritimo.  Galati will feature displays in its of-
fice space and boats in the marina’s deep-water slips.

“We are excited that the marina is underway. There is 
a lot of demand for deep-water marinas, and our cli-
ents will have access to the largest one in the region 
right outside of our sales gallery,” said Darren  Plymale, 
COO of Galati Yacht Sales, which will open a world-
class sales gallery at Marina Pointe. “We’re also looking 
forward to serving the boating community that is sure 
to flock to Marina Pointe and Westshore Marina Dis-
trict. This is an important development for people who 
embrace and celebrate the waterfront lifestyle.”

“Marina Pointe and the marina are putting Tampa’s 
sprawling waterfront on the map,”  said Noah Break-
stone, CEO of BTI Partners. “Tampa’s waterfront is no 
longer Florida’s best kept secret. Its bay views, land 
availability and pent up demand for waterfront living 
has put Tampa in the driver’s seat of smart develop-
ment in Florida. Westshore Marina District, home to 
our mixed-use residential community with the only 
new deep-water marina in Tampa – St. Pete, is a great 
example. Our project  has opened up the waterfront 
to Tampa residents to  enjoy all the activities and ex-
periences that Tampa Bay has to offer.” 

Westshore Marina District is being developed in phases, 
with BTI Partners as the master developer and devel-
oper of Marina Pointe. Residential developers, such as 

the Related Group and Bainbridge, have recently wel-
comed their first residents to their new high-end apart-
ment buildings within the district. WCI Communities is 
about to begin closing on their townhomes, and Marina 
Pointe’s first tower has very strong pre-sales. Once the 
master planned community and neighboring residential 
projects are completed, the area will have nearly 2,400 
new residences, injecting new life into the waterfront.

Whitman Hollow Marina Sells 
Following Extensive Expansion and 

Renovations

Source: Marina Dock Age 

Simply Marinas sold Whitman Hollow Marina in La-
Follette, Tennessee, on October 4 to a first-time ma-
rina buyer who is a local real estate investor in office 
and multi-family units.

George Ash, Simply Marinas national director, said 
the firm is seeing more and more new buyers who are 
traditionally investors in other asset types. “They are 
looking at marinas as an acquisition alternative due 
to the higher return on the investment they generate, 
and their accelerated depreciation schedule,” he said

Whitman Hollow Marina is a popular vacation desti-
nation on Norris Lake, less that one hour outside of 
Knoxville in East Tennessee. In addition to the 129 
covered slips and 46 moorings, the marina includes a 
ship’s store, fuel sales, RV campground, boat rentals, 
vacation rental home service, and a restaurant and bar. 
The marina property includes a mix of fee simple land, 
where the buyer receives full ownership of the land, 
and TVA leased shoreline and submerged land.

After the marina went on the market, the seller received a 
Boating Infrastructure Grant to implement an expansion 
and renovation project that added value to the property 
and an increase in income. The seller added 23 slips, a 
new floating building with offices, a two-bedroom apart-
ment, marina guest common area and restrooms.

The improvements allowed the seller to increase the 
asking price from the original $2.8 million to $3.4 
million. “The increase was justifiable based on a 10 
percent cap rate and the significant upside,” said Mi-
chelle Ash, Simply Marinas broker.

Industry News continued on Page 7

https://www.marinadockage.com/whitman-hollow-marina-sells-following-extensive-expansion-and-renovations/
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Industry News continued from Page 6

Although Simply Marinas had planned a national 
deadline for offers, the buyer submitted an accepted 
offer with 30 days due diligence and closing thereafter.

“Whitman Hollow Marina was uniquely attractive due 
to the upside the new owner will realize as a result 
of recent improvements that offer escalating profit,” 
said Michelle Ash.

The seller is in the process of building vacation rental 
cottages on a lot adjacent to the marina. “This devel-
opment will mean additional business for the marina, 
creating great synergy between the two businesses,” 
Michelle Ash said.

“We have a number of clients with interest in the South-
east marina marketplace, including Kentucky and Tennes-
see,” said Michelle Ash. “This is one of the primary mar-
kets for Simply Marinas.” The firm’s sales in Tennessee 
and Kentucky include Hales Bar Marina (TN) and State 
Dock and Wolf Creek Marinas (KY). The team also has 
a southeast marina portfolio currently under agreement.

Golden Boat Lifts Opens Seattle 
Warehouse

Source: Marina Dock Age

Golden Boat Lifts  has established a Seattle-area 
warehouse to serve as its distribution hub for the U.S., 
west of the Mississippi and western Canada. The facil-
ity will stock a wide selection of models for a range of 
applications and capacities, including the company’s 
new freestanding hydraulic Tornado line of boat lifts.

The 6,000-square-foot warehouse is strategically lo-
cated to best serve Golden Boat Lifts’ growing west-
ern U.S. customer base and enhance its support of 
them. By providing ready access to stock, dealer in-
stallers can complete installation projects faster. Cen-
tralizing inventory will also eliminate freight costs 
over shipping from Florida. The warehouse is located 
in Bonney Lake, Washington.

“The new warehouse provides greater distribution ef-
ficiency and is part of our commitment to continuous 
improvement and a quality management system of 
manufacturing,” Bill Golden, president and CEO said.

American Boating Congress 2020 
Registration Now Open – Take 
Advantage of Early Bird Pricing

Registration for the 2020 American Boating Congress 
(ABC) is now open and NMMA is encouraging all 
stakeholders to reserve their spot today.  Click here 
to register now.

ABC 2020 – the recreational boating industry’s annual 
advocacy summit in Washington, D.C. – will be held 
on Tuesday, May 12 through Thursday, May 14. For 
the first time the event moves to the InterContinental 
located at The Wharf – a remarkable, mile-long stretch 
of waterfront property along the Potomac River.

What: American Boating Congress 
Where: Intercontinental Washington, D.C. – The Wharf 
When: Tuesday, May 12, 2020 – Thursday, May 14, 2020 
Register here

ABC provides attendees with the unique opportu-
nity to meet with elected officials, hear from a host 
of influential speakers, take part in a series of work-
shops and seminars, and discuss issues impacting 
their business with key policymakers. The event also 
helps build and strengthen relationships that lead to 
a brighter future for the entire industry.

For more information, please contact NMMA senior 
director of political advocacy and engagement, Erica 
Crocker at ecrocker@nmma.org or NMMA manager of 
PAC and events, Andrew Lewis at alewis@nmma.org. 

Congress Takes a Big Step in the Fight 
Against Marine Debris

Source: National Marine Manufacturer’s Association

The U.S. Senate Commerce, Science, and Transporta-
tion Committee advanced key legislation to address 
the growing global marine debris crisis late last week.

 The Save Our Seas 2.0 Act (S.1982/H.R.2969) – spon-
sored by Senator Dan Sullivan (R-AK) and Represen-
tative Suzanne Bonamici (D-OR) – would create a 
federal marine debris foundation, establish a “genius 
prize” to encourage the development of solutions to 

Industry News continued on Page 9

https://www.marinadockage.com/golden-boat-lifts-opens-seattle-warehouse/
http://www.goldenboatlifts.com/
http://www.cvent.com/events/2020-american-boating-congress/event-summary-368a9a8184fe407a8e3e9771f285d042.aspx
http://www.cvent.com/events/2020-american-boating-congress/event-summary-368a9a8184fe407a8e3e9771f285d042.aspx
http://www.cvent.com/events/2020-american-boating-congress/event-summary-368a9a8184fe407a8e3e9771f285d042.aspx
mailto:ecrocker@nmma.org
mailto:alewis@nmma.org
https://www.nmma.org/press/article/22970
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Industry News continued from Page 7

address plastics pollution, and launch a number of 
federal studies into marine debris.

Last year, Congress unanimously passed the bipartisan 
Save Our Seas Act, which reauthorized the National 
Oceanic and Atmospheric Administration’s (NOAA) 
Marine Debris Program through FY2022 at $10 mil-
lion annually and implemented additional measures 
to improve other domestic marine debris programs. 
The Save Our Seas 2.0 Act builds upon this success by 
improving the U.S. response to marine debris, incen-
tivizing international engagement, and strengthening 
domestic infrastructure to prevent new marine debris.

According to the United Nations, every year eight mil-
lion metric tons of plastic bottles, straws, bags, fish-
ing gear, and abandoned vessels are dumped into the 
ocean. This marine debris causes harm to coastal econ-
omies, endangers marine life, proliferates the spread of 
AIS, and creates hazardous conditions for boaters. Some 
studies have estimated that by 2025, oceans will contain 
one pound of plastic for every three pounds of fish.

The Save our Seas 2.0 Act will not solve the entire ma-
rine debris problem, but the measure represents a sig-
nificant next step towards addressing the issue at home, 
while enhancing global collaboration and engagement.

NMMA supports healthy and clean waterways and ap-
plauds Senator Sullivan and Representative Bonamici 
for championing comprehensive solutions to mitigate 
and remove marine debris. Additionally, NMMA urges 
Congress to expeditiously pass the measure.

For more information, please contact NMMA direc-
tor of federal government relations, Callie Hoyt at 
choyt@nmma.org. 

Coast Guard Prepares to Teach Boating 
Safety Across Alaska this Winter

Coast Guardsmen will travel the state teaching kids 
survival techniques

By Michael Lockett, Juneau Empire

Alaska is proportionally the  most dangerous state  for 
boating, according to U.S. Coast Guard statistics, and 
the Coast Guard is doing something about it.

Industry News continued on Page 10

To combat the fierce weather, frigid water and high rates 
of boating activity., the U.S. Coast Guard sends dozens 
of trained Coast Guardsmen to schools across Alaska 
during the months of late winter to teach schoolchil-
dren how to survive crashes and capsizings in the pe-
rennially cold waterways of Alaska’s interior and coasts.

“In the mid-’90s, Alaska had a lot of boating-related 
fatalities,” said Lt. Cmdr. Jonathan Dale, a prevention 
officer with USCG District 17’s Office of Recreational 
Boating Safety. “It was 10 times the national average.”

Members of the U.S. Coast Guard stationed in Juneau 
take a boating safety training class at the Augustus 
Brown Swimming Pool on Tuesday, Nov. 19, 2019. 
The class will qualify the members to teach students 
around the state about the use and importance of life 
vests. (Michael Penn | Juneau Empire)

Out of that high rate of casualties grew the Kids Don’t 
Float program, which originated in Homer in 1996 
and grew into a joint USCG-State of Alaska venture. 
The program, which includes both an education com-
ponent and assets like loaner life jackets at public 
piers, has been a great success, Dale said.

“There’s been 36 credited, known saves from life jack-
et loaner stations,” Dale said.

The highest number of boating-related deaths in 
2018 occurred in cases in which the victim wasn’t 
wearing a life jacket, according to the Coast Guard’s 
annual report on boating accidents.

Now, the Coast Guard sends teams to every school in 
a community on any sort of navigable waterway on a 

mailto:choyt@nmma.org
https://www.juneauempire.com/news/coast-guard-prepares-to-teach-boating-safety-across-alaska-this-winter/
https://www.uscgboating.org/library/accident-statistics/Recreational-Boating-Statistics-2018.pdf
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rotating basis, Dale said. The purpose is to reinforce 
the habit of wearing personal flotation devices and 
teach best practices in the event of an accident.

Yeoman 1st Class Danica Vandenberg, a Coast Guards-
man stationed in Juneau, takes a boating safety training 
class at the Augustus Brown Swimming Pool on Tues-
day, Nov. 19, 2019. The class will qualify the members 
to teach students around the state about the use and 
importance of life vests. (Michael Penn | Juneau Empire)

“One of my favorite lessons is to fill a five-gallon bucket 
with ice and snow and a little water, have them put their 
hands in there for as long as they can, and then try and put 
on a life jacket with the three buckles,” Dale said. “Then, 
have them imagine their whole body is in the cold.”

Training includes using and donning in the water various 
kinds of personal flotation devices as well as techniques 
for righting a capsized small craft and reentering a small 
craft from the water. Dale says that getting kids to wear 
life jackets early, drilling in those habits in school, will help 
them to take the 
habit to heart and 
hopefully spread 
it to their parents, 
Dale said.

“99 percent of the 
time, we’re wearing 
a life jacket, we are 
dry, and we don’t 
feel the buoyancy,” said Annie Grenier, an instructor 
with Alaska’s Office of Boating Safety, who teaches the 
Coast Guardsmen how best to instruct schoolchildren 
in water safety, during a period of instruction.

Lt. Cmdr. Kevin Dugan, a Coast Guards officer stationed 
in Juneau, takes a boating safety training class at the 
Augustus Brown Swimming Pool on Tuesday, Nov. 19, 
2019. The class will qualify the members to teach stu-
dents around the state about the use and importance 
of life vests. (Michael Penn | Juneau Empire)

More than 100 Coast Guardsmen in Juneau, Sitka, Ko-
diak and Anchorage will go through the training for 
teaching boating safety. After the training is complet-
ed in November and December, Dale said, assign-
ments will be made, and Coast Guardsmen will travel 
in teams of two to schools in about 25 communities 
north of Nome in February through April.

“Right here, in the pool, we have Coast Guardsmen 
from six different units and the (Coast Guard) Auxil-
iary,” Dale said. “It’s a glimpse into the Arctic life but 
it’s also teaching kids. It’s a pretty neat experience.”

The schedule ensures kids will be in school, Dale said, 
and they will receive instruction in survival skills be-
fore they assist their parents with subsistence fishing 
or gathering in the summer.

Next year, the safety instructors will visit schools in com-
munities south of Nome, alternating annually to keep this 
generation of school-
children around the 
state current.

“Everyone who gets 
trained here will 
be going out and 
teaching the class-
es,” Dale said.

Operational Specialist 1st Class Marylee Florscher, a Coast 
Guardsman stationed in Juneau, takes a boating safety 
training class at the Augustus Brown Swimming Pool on 
Tuesday, Nov. 19, 2019. The class will qualify the members 
to teach students around the state about the use and im-
portance of life vests. (Michael Penn | Juneau Empire)

Interested in boating safety?
“We can help any group, any organization,” Dale said. 
“Call us. We love to teach this. It saves lives.”

People interested in organizing a boating safety class 
can contact Mike Folkerts, boating safety specialist 
for the Coast Guard, at 463-2297.
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Clean Marina & 
Environmental News

Fresh Water Supply Guidelines – New 
Best Practice Document Issued

 
By Katy Stickland (Practical Boat Owner UK)

Best practice on how to fill up inboard water tanks 
and washing down boats has been issued for the first 
time.

The Industry Specialist Consulting Group (ISCG) has 
released new Industry Best Practice (IBP) on the safe 
operation of water facilities in marinas, boatyards, 
sailing centres, canals and other inland waterways.
As well as providing guidance on backflow protec-
tion to prevent contamination, it also highlights how 
to use water in a more environmentally friendly way.
Water suppliers as well as industry experts from Brit-
ish Marine, the RYA, The Yacht Harbour Association, 
RNLI, and the Canal & River Trust have contributed 
towards the new guidelines.

These include recommendations that food grade 
hoses be used when filling up onboard cold water 
storage tanks and that marinas, boatyards and sailing 
centres only supply hoses for wash-down purposes. If 
hoses for fresh water are supplied directly by the ma-
rina, they they must be signed for and the end user 
made aware of their correct use.

READ THE FULL GUIDELINES HERE:  Industry Best 
Practice Marine Water Facilities 2019

The RYA director of affairs, Howard Pridding, wel-
comed the introduction of the industry best practice, 
“which is designed to raise operational standards in 
the supply of domestic water for recreational boat-
ing activity, ensuring consistent practice across the 
inland and coastal marine industry”.

“For our affiliated sailing clubs and recognised train-
ing centres, this new guidance will offer help and 
guidance on the security surrounding the safety of 
water supplies and how that water is used. The docu-
ment advises clubs on the best practice of regular ac-

tivities such as the rinsing of dinghies and filling of 
water tanks,” he continued.

“Key elements of the water safety guidance include 
the correct labelling of water points and allocating 
designated areas for boat maintenance which in-
volves the use of water,” added Pridding.

Anglian Water, Hyfran Duffyd, Jersey Water, Severn 
Trent Water and Southern Water have accepted the 
new guidance.
 
Read more.

Marinas Enlist Floating Garbage 
Collector to Clean Waterways

By Mia Overton (Marina Dock Age)

With garbage cans on land to help control litter, why 
not have trash collectors in the water to catch the 
trash that pollutes the waterways?

Two boat builders and water enthusiasts answered 
that question with the creation of the Seabin, a float-
ing garbage bin that collects water-borne plastics 
and trash 24 hours a day.

Andrew Turton and Pete Ceglinski teamed up to cre-
ate the Australian company Seabin Pty Ltd in 2015. A 
Seabin Project video went viral on social media and 
a crowd funding campaign in January 2016 raised 
$267,000 for the project. Later that year, the company 
began installing the Seabin in pilot locations. Seabin 
pre-sales launched in 2017, and 860 units have now 
been installed around the world.

The company strives “to help solve, educate and pre-
vent our oceans’ pollution problems.”

Beyond the creation of the Seabin collector, the 
company’s scope has expanded to include research, 

Clean Marina & Environmental News continued on Page 

https://www.pbo.co.uk/news/new-best-practice-for-marine-water-use-62803
https://keyassets.timeincuk.net/inspirewp/live/wp-content/uploads/sites/19/2019/11/Industry-Best-Practice-Marine-Water-Facilities-2019.pdf
https://keyassets.timeincuk.net/inspirewp/live/wp-content/uploads/sites/19/2019/11/Industry-Best-Practice-Marine-Water-Facilities-2019.pdf
https://www.pbo.co.uk/news/new-best-practice-for-marine-water-use-62803#RjoL92D5mFhPxTSM.99
https://www.marinadockage.com/marinas-enlist-floating-garbage-collector-to-clean-waterways/


12

Clean Marina & Environmental News continued from 

technology and an education initiative through the 
Seabin Foundation.

The Seabin Project website (www.seabinproject.com) 
states one of its goals is “to provide practical and tangible 
solutions to reduce the plastics in our oceans which is 
one of the world’s greatest environmental problems.” 
Seabin in the U.S.

Safe Harbor Marinas learned about the Seabin Proj-
ect through social media. “We were impressed with 
their messaging and passion to clean up our oceans,” 
said Kate Pearson, vice president of business devel-
opment for Safe Harbor Marinas west division.

Safe Harbor was the first pilot partner in the U.S. to 
install a Seabin. Pearson said Safe Harbor was in-
terested in Seabin’s innovation and dedication. “It’s 
more than just a trash collector; it’s a movement and 
their ethics align with ours,” Pearson said.

The first Seabin was installed in the U.S. in March 2018 
at Safe Harbor Carbillo Isle in San Diego. Safe Harbor 
has now installed collectors in 15 locations and plans 
to add more where appropriate.

The Seabin is designed to be installed in marinas, yacht 
clubs, ports and any body of water with a calm environ-
ment and services available. It is not suitable for installa-
tion in open water where boat traffic and large currents or 
waves would have an adverse effect on the performance. 
Safe Harbor installed the collectors in areas where there 
is inadequate natural flushing in man-made harbors 
and lakes.

Pearson described Seabin as a game-changer for Safe 
Harbor marinas. “The water quality improves immedi-
ately, and our boaters just love it. The boaters on the 
dock where the Seabins are located have ‘adopted’ the 
unit and check on its progress when they are at the ma-
rina. The good will and support that we get for installing 
the units is a wonderful added bonus,” Pearson said.

How it Works
The Seabin is installed on a floating dock so that it 
moves up and down with the tide level while collect-
ing floating rubbish. With a submersible water pump 
plugged directly into a 110/22V outlet, water is sucked 
in from the surface and passes through a catch bag 

inside the Seabin. The water is then pumped back 
into the marina leaving litter and debris trapped in 
the catch bag to be disposed of properly. Due to the 
suction of the water, even items too large for the 
catch bag stay in place next to the collector and can 
be scooped up by hand or with a net.

“The installation is very simple – screw it into the dock 
and attach it to power. Pete Ceglinski, one of the 
Seabin founders, taught us how to install and trained 
our staff,” Pearson said. “The maintenance is also sim-
ple – it needs a gentle brushing to remove growth, 
and Seabin is now partnering with Prop Speed to coat 
the collectors with a non-toxic antifouling product.”

The catch bag can capture trash as small as 2 milometers 
and can hold about 20 kilograms (44 pounds). The bag 
should be checked twice a day and emptied as needed. 
According the 2018 Seabin data, each unit catches an av-
erage of 3.9 kilograms per day (8.59 pounds), depending 
on the weather and debris volume. Over the course of 

the year, each unit 
could collect 1.4 
tons of litter.

A submersible 
water pump on 
the Seabin sucks 
water in from 
the surface and 
passes it through a catch bag inside. When water is 
pumped back out, litter and trash is trapped inside.

Clean Marina & Environmental News continued on Page 
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It is estimated 8.1 million tons of waste enters the 
oceans each year. According to the Seabin website, 
the 860 Seabins installed around the world have col-
lected 288,968 kilograms (637,000+ pounds) of de-
bris. An oil-absorbent pad can be added to absorb 
petroleum-based surface oils and detergent. The de-
bris collected in the Seabin can be discarded or re-
cycled, according to the marina’s waste management 
policy and local waste collection regulations.

Seabin recommends cleaning the collector once a 
month and additional periodic maintenance may be 
needed. The unit runs 24/7 and costs less than $3 a 
day to operate. Seabin estimates 2 to 6 units could be 
used in a medium size marina, depending on water 
conditions and the number of point sources or river 
outlets. The estimated cost for each unit is $4,000 
(US). The website provides a request form for esti-
mates on purchasing and installation of the bins.

Water Products & Solutions (WPS) is an official sup-
plier of the Seabin in the Americas. Gautier Peers, 
WPS sales and business development, said there are 
40 Seabins installed in the U.S., and his goal is to in-
crease that number to 300 by the end of 2021. He 
wants to see more U.S. companies involved, as well 
as local governments that operate public marinas. 
He also encourages marinas to enlist the support 
of private donors to help cover the installation cost. 

Education
Seabin recognizes that it takes more than technology 
to address the pollution problem. Education is the 
solution. Since 2015 the company has operated un-
der a business model with 50 percent for profit and 
50 percent for non-profit activity.

The Seabin Foundation offers STEM (science, tech-
nology, engineering and math) learning programs 
for youth that include lessons on reducing plastics 
consumption, recycling, data collection and activities 
on how to design and build new technologies. The 
education programs provide intensive hands-on ac-
tivities demonstrating the issues concerning waste in 
the oceans and what we can do about it.

“We not only want to prevent the trash from entering 
the oceans; we want to invite and teach kids about what 

Clean Marina & Environmental News continued from 
is in our water,” Peers said. “We are not in competition 
with others; we should all be fighting marine pollution.”

Peers said inviting local officials, marina operators and 
school groups to Seabin demonstrations helps raise 
awareness about marine pollution. “By inviting locals 
to demonstrations to see how much trash Seabin can 
collect, it’s an opportunity to also show people what 
ends up in the waterways,” he said.

“The only way to solve the problem is to raise aware-
ness. If you don’t raise awareness as an industry, 
how can we expect other people to do something?” 

Safe Harbor also incorporates education into their 
operations. “We have had a lot of fun with the edu-
cational programs, for both our boaters and with the 
local Girl Scout troops,” Pearson said. “Overall, Safe 
Harbor Marina’s properties are managed at the high-
est level of best management environmental practic-
es. Specifically, we do 
a lot of boater edu-
cation and outreach 
while working with 
groups like Seabin 
to reach the general 
public on pollution 
sources.”

Safe Harbor Carbillo 
Isle in San Diego in-
stalled a Seabin in 
March 2018.

Seaside Sustain-
ability, a non-profit 
organization based 
in Gloucester, Mas-
sachusetts, has partnered with Seabin to become a 
Seabin dealer on the East Coast. The organization’s 
mission is “passionately creating sustainable oceans 
and communities by educating through action.”

“Our work in our oceans has informed us to work on 
the vast marine debris issue, and we tackle it in the 
several ways: education, science, legislation, blue tech-
nology, and business partners,” said Eric Magers, exec-
utive director. “The Seabin provides our organization a 
great tool to link many parts of our organization.”

Clean Marina & Environmental News continued on Page 
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Ocean Cleanup Tackles Plastic 
Garbage in Rivers

Source: IBI News
 
Days after reporting a breakthrough in trapping plas-
tic debris in the Pacific Ocean using the ocean’s cur-
rent, Rotterdam-based Ocean Cleanup has unveiled 
a solar-powered trap that similarly capturers plastic 
garbage in rivers.

The Rotterdam-based non-profit was founded in 
2013 by Dutch inventor Boyan Slat, then 18. Today 
it employs over 80 engineers, researchers, scientists 
and computational modelers determined to lay long, 
floating arms holding nets to catch plastic in “the 
Great Pacific Garbage Patch”.

The group says it can remove 50% of the Great Pacific 
Garbage Patch – a gyre of marine debris in the north 
central Pacific Ocean – every five years.

After a year of testing, Ocean Cleanup said on Oc-
tober 26 it has “succeeded in developing a self-con-
tained system to passively concentrate plastic”. Two 
days later, it unveiled The Interceptor, which is de-
signed to extract plastic garbage from rivers.

The Interceptor in Jakarta
The Inteceptor 001 prototype is currently deployed in 
the Cengkareng Drain in Jakarta

Two Interceptors are already in use (in Jakarta, Indo-
nesia, and Klang, Malaysia), and a third and fourth will 

be deployed in Vietnam and the Dominican Republic. 
Thailand wants one and negotiations for a Los Ange-
les project are nearing completion.

Dutch marine paints multinational AkzoNobel was 
involved in the design of both the river and ocean 
systems. “Technical teams from both parties are con-
tinuing to work closely together to develop coatings 
solutions for the ocean cleaning systems, which are 
still in the prototype phase,” says AkzoNobel’s Jean 
Michel Gauthier.

Ocean Cleanup believes the 1,000 most polluting riv-
ers account for 80% of ocean plastic pollution. The 
Interceptor is the first scalable solution to trap river 
plastics. It can extract at least 50,000 kilos of trash per 
day.

“To truly rid the oceans of plastic, we need to both 
clean up the legacy and close the tap, preventing 
more plastic from reaching the oceans in the first 
place,” says Slat.

VIDEO: World’s Largest Floating Wind 
Turbine Sets Sail

By Nick Blenkey (MarineLog)

The world’s largest floating offshore wind turbine, an 
8.4-megawatt (MW) an ABS-classed unit, recently de-
parted for its final destination, the WindFloat Atlantic 
wind farm, 20 kilometers off the Portuguese coast of 
Viana do Castelo, where its commissioning will take 
place.

Clean Marina & Environmental News continued on Page 
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It is the first of three ABS-classed, semi-submersible 
units designed by Emeryville, Calif.,headquartered 
Principle Power and housing MHI Vestas turbines. 
They will deliver a total of 25 MW of floating offshore 
wind power. WindFloat Atlantic is continental Eu-
rope’s first large scale floating wind farm.

“Floating turbines enable us to reach offshore wind 
resources in water that is too deep for conventional 
bottom-fixed turbines,” said Christopher J. Wiernicki, 
ABS Chairman, President and CEO. “It is breakthroughs 
such as this that will make a vital contribution to the 
global transition to clean energy.”

The project developer is the Windplus consortium, 
which is jointly owned by EDP Renováveis, ENGIE, 
Repsol, and Principle Power Inc.

Scheduled to go online at the end of 2019, the devel-
opment is based on the same principles as the origi-
nal Principle Power designed concept, WindFloat 1, 
that was installed offshore Portugal in 2011.

“Principle Power is very pleased to work with ABS, 
once again, in the framework of the WindFloat Atlan-
tic project, building on the successful collaboration of 
the WindFloat 1 prototype,” said Steven Barras, Chief 
Technical Officer at Principle Power. “WindFloat At-
lantic represents a major milestone for the floating 
offshore wind industry as it is the world’s first semi-
submersible floating wind farm. We are proud of hav-
ing led the process of industry standard-setting from 
the early days, together with ABS, and we look for-
ward to taking the WindFloat technology to full com-
mercialization around the world.”

Thanks to their floating foundations, floating offshore 
wind farms are not subject to the same depth restric-
tions as fixed structures and can be at any depth. 
With the development of larger turbines above 10 
MW and research focused on shallow water moor-
ings, the floating technology may even be an alter-
native to traditional bottom-founded technologies in 
intermediate water depths in the future.

“Large highly-efficient turbines reduce capital costs 
as well as operating costs, so the deployment of the 
world’s largest floating offshore turbine is a signifi-
cant milestone in this emerging industry,” said Matt 
Tremblay, ABS Senior Vice President, Global Offshore. 
“As the world’s leading offshore classification organi-
zation, we are able to leverage our extensive experi-
ence with the oil and gas sectors to support safety 
and innovation in the offshore wind industry.”

The largest floating wind turbine in the world, an 
8.4-megawatt (MW) ABS-classed offshore unit.

Clean Marina & Environmental News continued from 
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Become a Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO)

CMM/CMO
Certified Marina Managers (CMM) and Certified Marina Operators (CMO) are marina professionals who have 
completed an extensive training and certification process through the globally recognized International Marina 
Institute (IMI) and embrace the continuance of education and training for themselves and those who work within 
the marina industry.

How do I become a CMM or CMO?
Step 1

Attend the Intermediate Marina Management Course (IMM). This course focuses on marina operations, 
policies, and procedures. Marina-man-agement pros offer their expert thinking about business issues and 
challenges throughout the industry.   

Topics include marina-law risk and liabilities, fire and emergency-response planning, environmental 
management, health and safety compliance, and personal self improvement skills

*Must have one year of marina management experience to attend.

Step 2

Attend the Advance Marina Management Course (AMM). Through small groups, interactive workshops, 
and specific case studies, the AMM course examines such topics as profit-center management, regulations and 
permit-ting, operations, marina law, human resource management, risk management and loss control, 
improving the quality and value of services, policy and procedure manuals, business strategy and financial 
management, marketing, promotion, and pricing.

The AMM offers its graduates a national and international business perspec-tive on management issues, and a 
long-term network of international con-tacts to rely on in the future.  

*Must have three years of marina management experience and attended IMM Course.

Step 3

Upon completion of the IMM and AMM courses you then apply for the certification that you qualify for, CMM 
or CMO.
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Around The World
METSTRADE 2019: Addressing the Key 

Issues of Today and Tomorrow

by Petra IJmker, METSTRADE, Marine Business World

The major topics which occupy all forward-thinking 
companies in the leisure marine industry, will be very 
much to the fore at this year’s METSTRADE Show.

From 19 to 21 November, RAI Amsterdam will wel-
come many thousands of visitors, exhibitors, confer-
ence delegates and speakers to explore issues relat-
ed to the environment, circular economy, digitisation 
and sustainable employment. Add in three days of 
productive B2B meetings and the chance to see the 
very latest products and it is clear why the world’s 
marine professionals so enjoy making their annual 
pilgrimage to METSTRADE.

With two weeks to go before the METSTRADE Show 
opens for business, the RAI Amsterdam Convention 
Centre is already buzzing. An unprecedented number 
of pre-show visitor registrations mean that the 1650-
plus exhibitors from 55 countries have much to look 
forward to. The show programme is also more com-
prehensive than ever, one of the reasons perhaps why 
a record number of 250 new companies will be show-
casing their wares at METSTRADE 2019, including a re-
markable number of new entries in digital innovations 
and many start-ups with a sustainable character.

Strong partnerships
“One of the most pleasing aspects of these new exhibi-
tor numbers is that they come from 35 different coun-
tries,” comments Irene Dros, maritime director of the 
METSTRADE Show. “This is a direct result of our strong 
partnerships with ICOMIA and its members, as well as 
content and media partners such as IBI. It also reflects 
the sterling efforts of the RAI’s global representatives 
and project team, and the ongoing success of our co-
ownership partnership of the International Boat Build-
ers’ Exhibition & Conference (IBEX) in the United States.

“Working together with other renowned interna-
tional associations such as SYBASS also shapes the 
METSTRADE Show, as does the work of the exhibition 
committee, expertise panels, speaker panels, entry 

committee and the members of the DAME and Boat 
Builder Award juries. This is an event arranged by the 
people of our sector for the people of our sector, and 
that is key to its ongoing growth.”

Added value
The groundbreaking success of the METSTRADE Show 
revolves around much more than numbers alone, 
however impressive the figures may read. What also 
counts for attendees is the broad added value on of-
fer in terms of networking, social gatherings and the 
countless opportunities to learn.

The opening ceremony on the morning of Tuesday 19 
November sets the gold standard. The traditional Break-
fast Briefing keynote will be given by Feadship director 
Henk de Vries who will examine the vital role played by 
family ties in the evolution of many yachting compa-
nies as well as ways to enrich the workforce in today’s 
crowded jobs market. His speech will be followed by 
the presentation of the DAME Design Awards, always a 
superb showcase for the importance of pioneering new 
ideas, digitisation and an eco-friendlier approach.

Scores of speakers
The 32nd edition of METSTRADE will feature a record 
number of speakers on the various knowledge platforms 
spread around the event: the Construction in Process 
Stage, E-nnovation Stage, Young Professionals Club Stage 
and I-nnovation Stage. Dialogue after the sessions on the 
latter will be enhanced by the introduction of a Speakers 
Corner. The I-nnovationLAB will also host three panel dis-
cussions on the issue of sustainability, focused on global 
biofouling, end-of-use boats and the latest environmen-
tal situation in the leisure marine sector as a whole.

“The ultimate goal of our educational and knowledge-
sharing programme is to cover current and future top-
ics which relate to the developments of the industry,” 
adds Dros. “Over the past five years we’ve been actively 
increasing the number of sustainability initiatives at 
three distinct levels: reaching out, networking and shar-
ing information about sustainability-driven initiatives.”

Green initiatives
A fine example of the new wave of initiatives addressing 
such topics at METSTRADE 2019 will be the high visibility 

Around the World continued on Page 18
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in and around the RAI of the show’s partnership with the 
Water Revolution Foundation, aimed at driving forward 
sustainability throughout the yachting industry. Other 
specific areas of the show with an eco-focus will include 
the Material District presentation, this year dedicated to 
biobased and recycled raw materials, and the electric and 
hybrid information sessions on the E-nnovationLAB stage.

Trade Counsellors
A brand-new feature will be the Trade Counsellors Hos-
pitality Lounge, hosting over 50 Trade Counsellors and 
welcoming ambassadors from each of the countries with 
a national pavilion on the exhibition floor. Trade Counsel-
lors are experts in their field and will be offering targeted 
advice on doing business in their specific country.

Conferences and galas
The overall congress and content programme will be 
bigger than ever at METSTRADE 2019. This will in-
clude the NMEA education seminars and the Supery-
acht Forum, which opens its doors on the Monday 
before the show. PIANC RecCom, the Recreational 
Navigation Commission of the World Association of 
Waterborne Navigation Infrastructure, will host a Ma-

rina Design Training Programme on the Tuesday and 
Wednesday, while the Global Marina Institute (GMI) 
will be offering a series of sessions and showcases in 
this specialised field on Wednesday.

The evening of Tuesday 19 November will see the fifth 
anniversary of the Boat Builders Awards being celebrated 
with a gala at Amsterdam’s iconic maritime museum. The 
growing amount of business support for this award has led 
to the location of a dedicated hospitality lounge over the 
three days of the show open to all sponsors of the award.

Networking opportunities
METSTRADE is always a very sociable affair, with lots of 
gatherings designed to bring people together. On the 
evening before the show officially opens, for instance, 
the second edition of the Exhibitor Members Mixer will 
be held, an ideal networking opportunity for those who 
do not have much time to leave their stands once the 
event gets under way. The Young Professionals Club also 
has an enriched programme of social networking events 
during the day along with some excellent evening events 
that will involve members of YPY (Young Professionals in 
Yachting) and members of the Emerging Marine Leaders 
hub in the USA (previously IBEX Marine Millennials).

http://www.surveyadvantage.com
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     Legislation &
          Partnerships

The International Marina and Boatyard Conference, 
the Association of Marina Industries’ annual confer-
ence, is returning in 2020 to Ft. Lauderdale, Florida’s 
Broward County Convention Center. The two-and-
a-half-day conference and expo brings together ex-
perts throughout the marina industry to discuss the 
most pressing issues facing the industry. Below is a 
sample of the issues we’ll be addressing as an indus-
try at this year’s conference. 

Building a boating community and reducing boater 
attrition
This year’s conference will boast three new educa-
tional tracks, including “Build your Best Boating Com-
munity,” this track was designed to discuss and ad-
dress the industry-wide challenge of boater attrition. 
Many first-time boat buyers leave recreational boat-
ing; this session at IMBC will discuss how marinas can 
play a role in curbing this through boater education, 
community events, and customer service. 

National Electric Codes and the marina electrical 
system, what you need to know to manage your ma-
rina in 2020
On the opening day of the conference, AMI will host 
a three-hour workshop on marina electrical systems. 
Starting in January 2020, many jurisdictions will begin 
enforcing the 2020 standards of the National Electric 
Codes. The standard is changing and will effort and 
a little education on the side of the marina manager 
to comply. This workshop is meant to be a one-stop-
shop, where you can get all the information you need. 

The growing use of marijuana and employers’ rights 
33 States, including Washington D.C., allow medical 
marijuana, while 11 states including Washington D.C. 
allow the recreational use of marijuana. Times are 
changing; this year you’ll learn how changes in mari-
juana policy could affect your business. Learn what is 
within your rights as an employer. 

Solutions in workforce development
Our industry faces a workforce challenge, particularly 
within the skilled and technical trades. We understand 
the problem; this year, we will focus on the solutions. 
Apprenticeship programs are a time-tested solution 
to recruiting and retaining skilled employees. Three 
speakers from around the industry will discuss real-
world examples of apprenticeship programs and dis-
cuss what it takes to develop on your own. 

Closing the technology gap
More and more consumers are utilizing technology to 
access information and make purchases. Our indus-
try is far behind in transforming to meet this change. 
This year IMBC will host two leaders in the industry 
working to address this challenge. They’ll offer back-
ground on the changes in consumer preferences and 
discuss what marinas need to do to transform. 

IMBC is geared specifically toward marina and boat-
yard owners; operators and managers; as well as dock 
masters; harbormasters; boat builders and repairers; 
and industry consultants. IMBC is where dedicated 
marine professionals gather to exchange informa-
tion, talk about the future of the industry, and get 
down to business! See you there.

By Eric Kretsch
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CAILIENIDAI� 
OF COUll�SIES 

& IEVIENl1S 

2019 
Marina 101 
September 29 Tampa, FL 

Marina & Boatyard Study Tour 
September 30 Tampa, FL 

CMM/CMO Roundtable Event 
October 29 Fort Lauderdale, FL 

The voice of the marina industry 

Intermediate Marina Mangement Course (IMM) 
November 3-7 Fort Lauderdale, FL 

Intermediate Marina Management Course (IMM) 
December 1-5 Ontario, CANADA 

Advanced Marina Management Course (AMM) 
December 8-1 3 Jacksonville, FL 

2020 
International Marina & Boatyard Conference (IMBC) 

January 1 4- 1 6 Fort Lauderdale, FL 

Intermediate Marina Management Course (IMM) 
February 9-13 Seattle, WA 

Advanced Marina Management Course (AMM) 
February 23-28 Charleston, SC 

50 Water St.• Warren, RI 02885 • 401-247-0314
MarinaAssociation. org • malves@marinaassociation.org 

https://marinaassociation.org/
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News From Washington
  

Calling All Florida Stakeholders – 
Register for NMMA’s Advocacy Fly-In 

Today

Building on the momentum from NMMA’s inaugu-
ral Florida advocacy fly-in earlier this year, the asso-
ciation is convening its second edition of the event 
in Tallahassee on Tuesday, November 12 through 
Wednesday, November 13. Direct industry engage-
ment in the advocacy process is essential to the long-
term health of recreational boating and NMMA is 
encouraging all Florida stakeholders to participate in 
the fly-in. Click here to register today.

The November fly-in will harness the political strength 
of NMMA members, dealers, and other marine-relat-
ed businesses to build legislative support for three 
key initiatives: Everglades restoration, improving wa-
ter quality, and modernizing boating infrastructure. 
Using the winning formula from the spring 2019 
event, the morning session will feature high-profile 
speakers and panel discussions followed by meetings 
in the afternoon with legislators – including House 
and Senate leadership – and key gubernatorial staff. 
A full agenda is available here.

Guarantee your spot by registering now.

For more information, please contact NMMA vice 
president of state government relations, David Dick-
erson at ddickerson@nmma.org or NMMA manager 
of southeast policy and engagement, Lee Gatts at 
lgatts@nmma.org.

Michigan State Senator Rick 
Outman Visits Avalon and Tahoe 

Manufacturing

Last week, State Senator Rick Outman (R-SD-33) vis-
ited the Avalon and Tahoe Manufacturing’s pontoon 
facility in Alma, Michigan. At last month’s Michigan 
advocacy fly-in, President and CEO of Avalon, Jim 
Wolf extended Senator Outman the invitation to tour 
the facility, which is one of the largest employers in 

the city and county. Plant visits with elected officials 
are an important opportunity to highlight the recre-
ational boating industry and NMMA encourages all 
members to work with elected officials to schedule a 
plant tour.

During the visit, Senator Outman toured the plant 
to learn about the company’s operations and met 
with employees to discuss a range of issues facing 
the state. Jim Wolf highlighted the company’s use 
of Michigan’s Going PRO Talent Fund, which makes 
grants to employers to assist in training, developing, 
and retaining current and newly hired employees. 
Wolf reinforced Avalon’s strong commitment to ex-
panding within the community, while continuing to 
provide more local manufacturing jobs.

Wolf thanked Senator Outman for visiting Avalon, 
stating “From meeting in his office at the Capitol in 
Lansing a few weeks ago to touring our facility this 
week, we greatly appreciate Senator Outman’s com-
mitment to learning more about the recreational 
boating industry and local jobs. We look forward to 
working with Senator Outman on providing more 
technical education opportunities and supporting 
expansion of local manufacturing jobs.”

If you have questions or are interested in scheduling 
a facility visit with your elected officials, please con-
tact NMMA senior vice president of government and 
legal affairs, Nicole Vasilaros at nvasilaros@nmma.
org, NMMA senior director of political advocacy and 
engagement, Erica Crocker at ecrocker@nmma.org 
or NMMA manager of Great Lakes policy and en-
gagement, Jill Sims at jsims@nmma.org.

Boating Industry Representative 
Testifies Before Congress

Yesterday, John Wooden, founder and owner of Min-
nesota-based River Valley Power and Sport testified 
before the U.S. House of Representatives Committee 
on Small Business. The hearing – titled “Force of Na-
ture: The Power of Small Businesses in America’s Rec-

News from Washington continued on Page 22
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reational Infrastructure” – served as a platform to ex-
amine the economic impact of outdoor recreational 
infrastructure, how small businesses contribute to the 
industry, and how the federal government can en-
sure the industry continues to positively impact the 
economy through a comprehensive infrastructure 
package.

“Just last month, the Bureau of Economic Analysis 
released an updated report reaffirming the outdoor 
recreation’s role as a significant economic driver. This 
newly released economic data on the national and, 
for the first time ever, state levels reinforce what the 
outdoor recreation industry has long believed – out-
door recreation is a powerful driver of national and 
local economies and it is growing faster than the U.S. 
economy as a whole,” said John Wooden. “The fed-
eral government manages hundreds of millions of 
acres of public lands [and] waters that offer unparal-
leled opportunities for variety of recreational activi-
ties. These recreation assets… are integral to keeping 
the outdoor industry open for business.”

Mr. Wooden’s full testimony is available here.

“With more than 146 million Americans across the na-
tion—nearly half of the U.S. population—participat-
ing each year in activities such as hiking, fishing, ski-

ing, rafting, and biking, outdoor recreation is among 
the largest and fastest-growing sectors of the U.S. 
economy,” said Chairwoman Nydia Velázquez (D-NY-
07). “This industry is fueled by small businesses and 
creates jobs in communities across the country; it’s 
up to us in Congress to support these small firms. 
This responsibility includes making sure that public 
lands are healthy and air and water are clean.”

“Enjoying the outdoors is one of the nation’s most 
cherished hobbies. From small children running in 
backyards to retirees motoring across the country in 
RVs, Americans love outdoor recreation,” said Rank-
ing Member Steve Chabot (R-OH-01). “From a jobs 
perspective, the [outdoor recreation] industry em-
ployed over 5 million workers in 2017. It is no surprise 
that many of these workers are employed by small 
businesses.”

The economic prosperity of the nation is impacted by 
the growing recreational and tourism sector, which is 
served by many small businesses. As Congress con-
templates an infrastructure package, it is important 
to consider the outdoor recreational infrastructure, 
which produced $427.2 billion in gross economic 
output and supported over 5.1 million jobs nation-
wide in 2017.

A video of the hearing is available here.

News from Washington continued from Page 21

Take Your Marina to the Next 
Level

The Marina Policy Guidelines Manual offers marina 
owners and managers a guide to implementing policies 

that will professionalize the management of your marina. 

Written by Carl Wolf CMM, CMI of Robson Forensic, 
the Manual provides policies covering administration, 

marina operations, marketing, financial controls, 
and maintenance, as well as safety, security and 

environmental issues. Purchase now.

News from Washington continued on Page 23
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For more information, please contact NMMA senior 
vice president of government and legal affairs, Nicole 
Vasilaros at nvasilaros@nmma.org or NMMA direc-
tor of government relations, Callie Hoyt at choyt@
nmma.org.

Exclusion Process for Products on List 
4A of Section 301 Tariffs Begins Today

The U.S. Trade Representative (USTR) will open the 
exclusion process for Chinese products on List 4A of 
the Section 301 tariffs today, October 31, at 12:00pm 
ET. USTR states that the  web portal  for submitting ex-
clusion requests will remain open until Friday, Janu-
ary 31, 2020.

Exclusion requests will be received via USTR’s online 
processing portal at exclusions.ustr.gov. USTR has 
tended to provide decisions most quickly to requests 
received early in the process. The Federal Register 
notice released last week provides  detailed instruc-
tions  for filing exclusions, including the form and 
questions that will be used for submitting requests.

Several boating industry products – including float-
ing docks, fishing gear and tackle, and water sports 
equipment – are subject to an additional 15 percent 
tariff (Section 301 List 4A) that went into effect on 
September 1, 2019.

NMMA stands ready to help all stakeholders navigate 
the exclusion process and will submit letters in sup-
port of requests. For more information, please con-
tact NMMA senior vice president of government and 
legal affairs, Nicole Vasilaros at nvasilaros@nmma.
org or NMMA director of federal government rela-
tions, Clay Crabtree at ccrabtree@nmma.org.

Released instructions | Web portal

House Passes Landmark Legislation 
to Invest $34 billion in Coastal and 

Inland Harbors

Last week, the U.S. House of Representatives passed 
H.R. 2440 – the Full Utilization of the Harbor Main-

tenance Trust Fund Act – by a 296-109 margin. The 
legislation would invest $34 billion in Harbor Main-
tenance Trust Fund (HMTF) revenues towards critical 
port and harbor maintenance activities over the next 
decade without raising a dime in new taxes. NMMA 
applauded House Transportation and Infrastruc-
ture Committee Chairman Peter DeFazio (D-OR) and 
Ranking Member Sam Graves (R-MO) for their lead-
ership in advancing the bipartisan measure to unlock 
the HMTF and build the nation’s water infrastructure.
Approximately $9.3 billion in already collected HMTF 
revenues sits idle in the U.S. Treasury, and the Con-
gressional Budget Office (CBO) estimates the HMTF 
will collect an additional $24.5 billion in new revenues 
over the next decade. Yet, according to CBO, Con-
gress is on pace to invest only $19.4 billion in har-
bor maintenance over the same decade, resulting in 
a HMTF balance of $14.4 billion by fiscal year 2029.
The Full Utilization of the Harbor Maintenance Trust 
Fund Act would do the following to ensure HMTF rev-
enue is used for the intended purpose of maintaining 
all Federal harbors:

• Establishing budget authority to expend the ex-
pected $24.5 billion in new HMT revenues col-
lected in the HMTF over the next decade; and

• Provide authority to appropriate additional 
funds for harbor maintenance needs from the 
existing $9.3 billion balance in the HMTF.

Full utilization of the fund would provide the neces-
sary funding to enable the U.S. Army Corps of Engi-
neers to dredge all federal harbors to their construct-
ed widths and depths. Properly dredged channels 
are essential to providing critical access points for 
marinas and coastal communities where businesses 
depend on marine recreation-based economic activ-
ity. Additionally, without sufficient dredging in small 
recreation-based ports, some recreational boaters 
are forced to use high traffic commercial channels, 
which can lead to potential user conflicts and safety 
concerns.

For more information, please contact NMMA senior 
vice president of government and legal affairs, Nicole 
Vasilaros at nvasilaros@nmma.org or NMMA direc-
tor of federal government relations, Callie Hoyt at 
choyt@nmma.org.
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News from Washington continued from Page 23

Boating Industry Priorities Included in 
Senate Spending Package

Last week, the U.S. Senate passed a spending measure 
called a “minibus” – a legislative package that contains 
multiple appropriations bills – which includes several 
of the recreational boating industry’s top funding pri-
orities. NMMA outlined these measures in a letter to 
Congress earlier this year, calling the programs vital 
to promoting and protecting boating access and lo-
cal economies that depend on the industry.

The minibus includes funding for the Department 
of Commerce, the Department of the Interior – two 
agencies that have significant impact on the indus-
try – and important initiatives like Great Lakes res-
toration, marine sanctuaries, and outdoor recreation. 
Additionally, the outdoor recreation community is 
grateful for the inclusion of a study that would iden-
tify how much the federal government invests in out-
door recreation – an effort led by Senate Minority 
Leader Chuck Schumer (D-NY).

Securing funding for these programs has been a top 
NMMA priority, and the association appreciates the 
Senate’s work to approve these critical funding mea-
sures. Brief summaries of the specific provisions are 
below.

Several spending measures remain unfinished in the 
Senate, including funding for the U.S. Army Corps of 
Engineers. After the passage of last week’s minibus, 
the U.S. House and Senate can begin working out the 
differences in spending bills that have passed both 
chambers in a process known as “conference.”

NMMA will continue to monitor the appropriations 
process as it unfolds on Capitol Hill and advocate for 
the industry’s priorities with lawmakers and key staff. 

For more information, please contact NMMA senior 
vice president of government and legal affairs, Nicole 
Vasilaros at nvasilaros@nmma.org or NMMA direc-
tor of federal government relations, Clay Crabtree at 
ccrabtree@nmma.org.

Department of Commerce
• The bill would provide $1.5 million for the Out-

door Recreation Satellite Account, which would 
continue the department’s analysis highlight-
ing the impact that outdoor recreation has on 
the U.S. economy. Additionally, the bill directs 
the Government Accountability Office (GAO) to 
identify the federal programs that directly im-
pact outdoor recreation.

• The bill provides $2.5 million for Modern Fish 
Act implementation, supporting efforts to im-
prove fishery data collection.

• The bill also provides $61.5 million for NOAA’s 
Office of National Marine Sanctuaries, includ-
ing $6 million for NOAA’s efforts to improve 
and enhance recreational anglers’ and boaters’ 
experiences in National Marine Sanctuaries.

Department of the Interior
• The Senate bill provides $310 million for the 

Great Lakes Restoration Initiative (GLRI). Sena-
tor Gary Peters (D-MI) secured passage of an 
amendment to increase funding for the pro-
gram, leading to a $10 million increase above 
the current level. GLRI is a critical program that 
works to protect and restore the Great Lakes 
through the prevention of aquatic invasive spe-
cies, harmful algal blooms, and habitat restora-
tion.

• The bill also provides $25 million for efforts to 
help prevent the spread of Asian carp into the 
Great Lakes and the Mississippi River Basin.  
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